












I LOVE DOCUMENTARIES!



WHAT IS A 
DOCUMENTARY?



“documentaries address the world in which 
we live rather than a world imagined by the 
filmmaker…[and] are made with different 
assumptions about purpose, they involve a 
different relationship between filmmaker and 
subject, and they prompt different sorts of 
expectations from audiences” -Bill Nichols



“The documentary tradition relies heavily on 
being able to convey to us the impression of 
authenticity” -Bill Nichols



“documentary filmmaking has always been 
about taking the time to go beneath the 
surface and find the heart of the story” 
-Barbara Kopple



Intentionally taking time 
Going deep into what we do 

Finding the story that others need to hear

DOCUMENTARY STRUCTURE



HOW DO YOU 
PROMOTE 

YOUR WORK?







EFFECTIVE PROMOTION 
IS MORE THAN THAT!



YOU HAVE TO 
TELL STORIES!



WHAT’S A STORY?



“STORYTELLING is the creative 
demonstration of truth. A story is the living 
proof of an idea, the conversion of idea to 
action” -Robert McKee



A STORY HAS THREE ACTS 
BEGINNING, MIDDLE, AND END



A1: State Problem/Question 
A2: Work Through Problem/Question 
A3: Final Attempt to Solve 
All this ultimately leads to the solution. 
-Liz Blazer



Begin with intention 
Find the story that others need to hear 

Identify your audience 
Define your call to action

DOCUMENTARY STRUCTURE, PT. 2



WHOA! THAT’S A LOT 
ABOUT STORY & THEORY!



WHAT DO I NEED TO MAKE 
A DOCUMENTARY?



TOOLS



Start with your phone 
Use a DSLR’s video function 

Rent gear (Portland: Pro Photo Supply)

TOOLS: CAMERAS



Tripod or stabilization rig 
Microphone (RODE Mics) 

Cheap lights from The Home Depot 
Friends and co-conspirators

TOOLS: NECESSARY EQUIPMENT



Adobe Premiere Pro 
Apple Final Cut Pro or iMovie 

DaVinci Resolve (Free)

TOOLS: SOFTWARE



MEDIA



Interviews 
Video or photos of the action 

Background music 
Branded titles

MEDIA: FOUNDATIONAL FOOTAGE



QUESTIONS



What was your biggest struggle? 
How do you stay motivated? 

What did your client think of the solution? 
What was the biggest lesson you learned?

SINGLE-PART, OPEN-ENDED QUESTIONS



TRY IT OUT!



What is the last project you worked on? 
What problem did you solve? 

How did you solve the problem? 
What was the most difficult part of the project?

ASK YOUR NEIGHBOR THESE QUESTIONS



GETTING PEOPLE  
TO OPEN UP



5 TYPES OF 
DOCUMENTARIES



YOUR ORIGIN STORY



What is your origin story? 
Why did you begin doing what you do? 

Why does it matter? 
How did this make you into who you are today?

YOUR ORIGIN STORY: GETTING STARTED



Your first projects 
Photos or video from that time period 
Interviews reflecting upon that time 

Interviews with family, friends, and clients

YOUR ORIGIN STORY: MEDIA TO CONSIDER



BEFORE & AFTER



How are you capturing the before state of work? 
What is the story behind your solution? 

Which moments of the process will tell your story? 
What was the client’s reaction?

BEFORE & AFTER: GETTING STARTED



Photos or video of the work before you started 
The finished work 

Interviews telling the story of your solution 
Interviews with clients

BEFORE & AFTER: MEDIA TO CONSIDER



BEHIND THE SCENES: 
PROCESS & RESULTS



How can you visually show your process? 
What are the stages of your process? 

Who are the key players? 
What interactions can you plan for?

BEHIND THE SCENES: GETTING STARTED



The final product 
Coverage of your entire process 

Interviews talking about process and motivation 
Interviews with clients

BEHIND THE SCENES: MEDIA TO CONSIDER



EPISODIC 
DOCUMENTARIES



What is special about your work or culture? 
What themes are present in your work? 
How many team stories could you tell?

EPISODIC DOCUMENTARIES: 
GETTING STARTED



Photos or video of your theme, team, culture 
Interviews with key people 

Branded titles

EPISODIC DOCUMENTARIES: 
MEDIA TO CONSIDER



MOCKUMENTARIES



How would you describe your sense of humor? 
How much fun are you willing to have? 

How could you poke fun at your industry? 
How will it not affect your real work?

MOCKUMENTARIES: GETTING STARTED



Fake projects 
Staged photos or videos 

Interviews about the seriousness of your work 
Interviews with pretend clients

MOCKUMENTARIES: MEDIA TO CONSIDER



FILM & VIDEO THRIVES 
ON COLLABORATION!



DIVE IN!



HAVE FUN!



Q&A




